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~cific Commodi~- Congress intended that to qualify for the exemption, a producer must produce
organically 100% of the specific commodity covered by the market promotion board, not all products,

as the proposed rule currently states.

IQ!al ExemptiQn. The proposed rule allows for an exemption from "marketing promotion
expenditures." The statute provides that producers "shall be exempt from the payment of an
assessment under a commodity promotion law." The rule must be revised to reflect this total, rather

than partial, exemption.

.~dler' s, Oraanic ~~. The US?A' s proposed .rule improperly r~uires th;Rt ~dlers ?e 1 O?%
organic and must alter the product m order to qualify for the exemption. The statilte only r~utres
that the producer be 100% organic for the specific commodity and does not include any requirement
for altering products. The USDA's inclusion of these requirements does not confonn to the language

of the statute.
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Sincerely, .
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